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Media production as one field of cultural studies: the production of TV-trailer
As what has come to be popular under the term “media culture“ (“Medienkultur”) within the general frame of cultural studies in the last years, one central aspect is the analysis of processes underlying the production of media products (cf. Klemm 2008). As an important but largely unexplored complement to the analysis of media products and media reception, media production focuses on the (communicative) actions (“Handlungen“) that many different people – usually journalists – carry out during the process of production.
In my project, this will be shown with regard to TV-trailer. From a multimodal perspective, TV-trailer are highly interesting since they share many characteristics with TV-advertising: in just a few (mainly approx. 30) seconds the trailer has to convince the recipient to switch on and watch a certain program (series, show, documentation etc.). This underlying persuasive function can only be fulfilled by a very carefully planed close interaction between the different codes (language, picture, sound) and modes (audible, visual, audiovisual) (cf. Holly 2009). I will reconstruct and classify the interactive (communicative) strategies and actions of different producers that lead to the product-based results of the multimodal (linguistic) analysis. 
1. Methodological approach

The empirical methodological approach combines the multimodal analysis of the products (TV-trailer) (cf. Kress/van Leeuwen 1996) with a participating observation (”teilnehmende Beobachtung”) of the (communicative and interactive) producers’ actions during the process of producing TV-trailers. Thus, the following methodological question guides my research: which (inter)actions, strategies, rules and intentions of the producer(s) form the basis for which salient interactions of modes and codes with regard to the linguistic analysis of the product? 
2. Combining linguistical and cultural studies research
Continuing the tradition of ethnomethodological conversation analysis and pragmatic conversation analysis (“pragmatische Gesprächsanalyse”, cf. Holly 1992), both the linguistical as well as the cultural studies research in my project can be described as heuristic. This means that the linguistic patterns on the one hand and the producers’ strategies on the other hand will be interpreted as reasonable and functional actions, i.e. as the fulfilment of action patterns. Accordingly, my approach will not consist of an exhaustive quantitative analysis of certain occurrences but of a qualitative “step-by-step”-analysis of the respective data. Innovative linguistic methods are thus adequately capable of making cultural structures visible. 
3. Concept of culture
The underlying concept conceives culture as covering all man-made products that are based on social rules and interactively coordinated actions. This holistic and constructional view is complemented by a semiotic view meaning that people create a world of sense (rituals, practices, rules) by socially relevant signs (e.g. language). Hence, culture comprises all symbolic actions and rituals that transform nature into meaningful space (cf. Klemm 2008). 
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